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Background

• Child safety is a major concern in road safety
– 62 children aged 0-8 years died on Victoria’s roads 

between 2003-2007

• Children in adult seat belts are 3.5 times more 
likely to sustain a significant injury in a crash 
compared to children in dedicated child 
restraints

• Booster seat usage rates by children aged 3-8 
years is very low 



Market research

• Market research was conducted to determine:
– the key road safety issues for parents of younger 

children
– communication mechanisms for parents of younger 

children

• Four focus groups with parents of children aged 
under 8 years

• An internet survey of 518 Victorian parents with 
children in the 0-8 age group



Market Research: Key Findings

• Almost all parents indicated they used some type of child 
restraint

• As children age, they are less likely to be in the correct 
restraint for their size
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Market Research: Key Findings

• Choosing and obtaining restraints
– 75% of restraints are brought new from a baby or 

department store
– Choice of restraint often made at the store, with price 

and advice of store assistant being key influences
– Process of choosing restraint more serious for first 

time parents
– Parents have a high level of confidence that they have 

chosen the right restraint
• Confidence reduces as the child ages and graduates to a car 

seat or booster



Market Research: Key Findings

• Information about child restraints
– 94% of respondents thought that there was a need for 

more information
• Particularly on safety and when to graduate children to the next

type of restraint

– Preferred information methods included:
• Pamphlet in ‘bounty bag’ (71%)
• Pamphlet from health nurse (66%)
• Website/internet (65%)

– Focus groups indicated that parents are more likely to 
take notice of information from a reputable source



Development of the campaign

• Results from market research indicated that  
there is a need for more information on child 
restraints, particularly for parents of older 
children

• Campaign developed under the tagline:

“Every child under 8, Properly      
Restrained, Every Trip”



Key components of campaign

• Website
– Updated information
– Child restraint calculator



Child restraint calculator

• Parents enter the age 
and weight of their child 
from the drop down 
menu and….



Child restraint calculator

…they are directed to the most relevant information for 
their child



Key components of campaign

• Brochures and Fact Sheets
– Information on forward facing 

restraints and boosters 
– Parent brochure and 

professional fact sheet sent to:
• Child care centres 
• Kindergartens 
• Maternal and health care centres
• RACV shops
• Restraint fitters
• Other stakeholders

– 28,000 brochures and 3,000 
fact sheets sent out initially



Key components of campaign

• Radio advertising
– Aim to increase awareness of keeping older children in 

boosters
– Played on Austereo network and 3AW in Melbourne, 

and across regional Victoria over a 2 month period

• Article in RoyalAuto

• Articles in BubHub E-Newsletter and 
Melbourne’s Child Magazine



Key components of campaign

• Melbourne Media Launch
– RACV speakers
– Guest Speaker - Melinda Gainsford Taylor

• Regional Media Launch (Ballarat)
– RACV speakers
– Guest speakers – Local Paramedic and Paediatrician 



Results of the campaign

• Media coverage
– Channel nine and seven evening news
– Major radio stations and newspapers across the state

• Continue to receive requests for extra brochures 
from organisations and parents

• In total, over 45,000 brochures and over 3,500 
fact sheets have been sent out



Conclusion

• RACV will continue to provide information to the 
public on child restraints
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